
  

 

 

B.B.A. DEGREE EXAMINATION –  
JULY 2022. 

Marketing Management 

(CY 2020 & AY 2020 Onwards) 

Second Year 

ELEMENTS OF INSURANCE 

Time : 3 hours Maximum  marks : 70 

SECTION A — (3 × 3 = 9 marks) 
Answer any THREE questions out of Five questions in 

100 words. 
All questions carry equal marks.  

1.  Define Insurance. 

 Põ¨¥k – C»UPn® ÁøμP. 

2. What is Surrender Value? 

 \ªsh¯ ©vœ™ GÔÈêμ GÔÏ? 

3. Define Fire Insurance. 

 wUPõ¨¥k – C»UPn® ÁøμP. 
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4. Define Marine Insurance. 

 Phμ\ê¯ Põ¨¥k C»UPn® ÁøμP. 

5. What is Burglary Insurance? 
 ëPêÇíÂU Põ¨¥k GßÓõÀ GßÚ? 

SECTION B — (3 × 7 = 21 marks) 

Answer any THREE questions out of Five questions.  

6. Enumerate the uses of Insurance. 

 Põ¨¥miß £¯ß£õkPøÍ GÊxP. 

7. How is Surrender Value ascertained and paid in 
case of Life Insurance Policy? 

 B²Ò Põ¨¥mk £õ¼]°À •vºÄUS •ß \μshº 

©v¨¦ GÆÁõÖ AÍÂh¨£mk ö\¾zu¨£kQÓx? 

8. Write short note on Third party Insurance. 
 ‰ßÓõÁx |£º Põ¨¥k ]Ö SÔ¨¦ ÁøμP. 

9. Define a Contract of Marine Insurance and bring 
out its essential features. 

 PhÀ\õº Põ¨¥mk J¨£¢uzvøÚ Áøμ¯øÓ ö\´x 

Auß •UQ¯z  ußø©PøÍ  öÁÎUöPõnºP. 

10. Write a short note on Crop Insurance. 

 £°ºU Põ¨¥k ]Ö SÔ¨¦ ÁøμP. 
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SECTION C — (4 × 10 = 40 marks) 
Answer any FOUR questions out of Seven questions in 

500 words.  
All questions carry equal marks. 

11. Explain the principles of Insurance. 

 Põ¨¥k öPõÒøPPøÍ ÂÍUSP. 

12. Discuss the different types of policies issued by 
Life Insurance Policy. 

C¢v¯ B²Ò Põ¨¥mkU PÇP® öÁÎ°k® £À÷ÁÖ 

ÁøP¯õÚ Põ¨¥mk¨ £zvμ[PøÍ ÂÁ›UPÄ®.  

13.  What is the procedure for settlement of claims 
under fire insurance policy? 

 “wUPêœ◊k” JÔÉÔ C¼œ◊miíÏ AÃUS£ 
ë\¤μ•íÈí¤ ·ÂUSP. 

14.  Discuss the different types of Marine insurance 
policies available in India. 

 C•v¤ê·μ EÇÂ PhμPÇ Pêœ◊mk vmh[PÃÔ 
¶íPPíÂ B©P. 

15.  Explain the recent developments of Insurance in 
India. 

 C•v¤ê·μ Pêœ◊miÔ \ –zv¤ {PÁ¹PíÂ 
·ÂUP¹£. 
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16.  Explain the essential elements of contract of 
Insurance. 

 Pêœ◊mk Jœ–•uzvÔ •UQ¤U PêªoPíÂ ·ÂUSP. 

17.  Write short notes on lapsed life insurance policy. 

 Pê°ê¶v¤êÏ B§Ç –zvª£ & ]ËSÉœ™ ¶íªP. 

  

––––––––––––––– 



 

  

 

 

 
U.G. DEGREE EXAMINATION —  

JULY, 2022. 

Second Year 

Business Administration/Computer 
Application/Marketing Management 

(CY – 2020 & AY 2020 Batches onwards) 

MANAGERIAL ECONOMICS 

Time : 3 hours Maximum marks : 70 

PART A — (3 × 3 = 9 marks) 

Answer any THREE questions out of Five questions in 
100 words. 

All questions carry equal marks. 

1. State the law of demand. 

 ÷uøÁ Âvø¯U TÖP. 

2. What do you understand by monopolistic 
competition? 

 •ØÖ›ø©¨ ÷£õmi Gß£v¼¸¢x }Âº AÔÁx 

¯õx? 

 UG-A-1118 BBA–22X/
  BBAC–22X/
  BBAM–22X
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3. What is breakeven point? 

 \›\©ß ¦ÒÎ Gß£x ¯õx? 

4. What is ‘Production function’? 
 EØ£zv £oø¯¨ £ØÔ TÖ. 

5. Define national income. 
 |õmk Á¸©õÚ® GßÓõÀ GßÚ? 

PART B —  (3 × 7 = 21 marks) 

Answer any THREE questions out of Five questions in 
200 words. 

All questions carry equal marks. 

6. Discuss the scope of managerial economics. 
 ÷©»õsø©¨ ö£õ¸Î¯¼ß £μ¨ö£Àø»ø¯ 

ÂÁõvUP. 

7. List the features of monopolistic competition. 
 •ØÖ›ø©¨ ÷£õmi°ß C¯À¦PøÍ £mi¯¼kP. 

8. Explain the computation of national income. 
 |õmk Á¸©õÚzøu GÆÁõÖ ©v¨¤kÁõ´? 

9. What are the factors affecting supply? 
 AÎ¨ø£ £õvUS® PõμoPÒ ¯õøÁ? 

10. Explain the law of increasing returns. 
 ÁÍº¢x ö\À ÂøÍÄ Âv £ØÔ ÂÁ›. 
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PART C — (4 × 10 = 40 marks) 

Answer any FOUR questions out of Seven questions in 

500 words. 

All questions carry equal marks. 

11. List out and explain the role of a managerial 

economics in business. 

 ÷©»õsø©¨ ö£õ¸Î»Ôb›ß £[QøÚ ÂÁ›UP. 

12. Explain the law of diminishing marginal utility. 

 SøÓ¢xö\À ÂÎ®¦ £¯ß£õmk Âvø¯ ÂÁ›. 

13. How price-output is determined under prefect 

competition? 

 {øÓÄ¨ ÷£õmi°À Âø» GÆÁõÖ 

{ºn°UP¨£kQÓx Gß£øu ÂÁ›. 

14. Analyses the defects of break – even analysis. 

 \›\© •ÔÄ¨¦ÒÎ B´Âß SøÓPøÍ ÂÁ›. 

15. Illustrate the law of variable proportions. 

 ©õÖQßÓ ÂQuõa\õμ Âvø¯ Áøμ¨£hzxhß 

ÂÍUSP. 
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16. Explain the importance of business cycle. 

 ÁoPa`ÇÀ •UQ¯zxÁzøu £ØÔ ÂÁ›. 

17. Explain the factors of production. 

 EØ£zv \õº¦ £ØÔ ÂÁ›. 

——––––––––– 



  

 

 

 

U.G. DEGREE EXAMINATION –  JULY, 2022. 

Management 

(From CY – 2020 onwards) 

MARKETING MANAGEMENT 

Time : 3 hours Maximum  marks : 70 

PART A — (3 × 3 = 9 marks)  

Answer any THREE questions out of five questions  
in 100 words. 

All questions carry equal marks. 

1. What is marketing management? 

 \¢øu°¯À ÷©»õsø© GßÓõÀ GßÚ? 

2. Define Market segmentation. 

 A[Põi TÖ£õk Áøμ¯Ö. 

3. Write short note on Product Mix. 

 ö£õ¸Ò P»øÁ ]Ö SÔ¨¦ ÁøμP. 
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4. What are the Channels of distribution? 

 ÁÇ[PÀ ÁÈPÒ ¯õøÁ? 

5. Write a short note on Advertising. 

 ÂÍ®£μ® £ØÔ ]Ö SÔ¨¦ ÁøμP. 

PART B — (3 × 7 = 21 marks)  

Answer any THREE questions out of five questions in  
200 words. 

All questions carry equal marks. 

6. Explain the scope of Marketing. 

 \¢øu°¯À ÷©»õsø©°ß •UQ¯zxÁ® £ØÔ 
ÂÍUSP. 

7. Explain the concepts of Marketing Mix. 

 A[Põi P»øÁ°ß P¸zx¨ £ØÔ ÂÍUSP. 

8. Explain about the classifications of product. 

 ö£õ¸Ò ÁøPPøÍ £ØÔ ÂÍUSP. 

9. Describe the function of Wholesalers. 

 ö©õzu ÂØ£øÚ¯õÍ›ß £oPøÍ ÂÁ›UP. 

10. Explain about concepts in promotion. 

 Â¸zv ö\´uÀ P¸zx¨ £ØÔ ÂÍUSP. 
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PART C — (4 × 10 = 40 marks) 

Answer any FOUR questions out of Seven questions  
in 500 words. 

All questions carry equal marks. 

11. Detail a note on various Functions of Marketing. 

 \¢øu°¯¼ß £À÷ÁÖ £oPøÍ Â›ÁõP GÊxP.  

12. Explain in detail about Factors influencing buyer 
behavior. 

 ~Pº÷Áõº ÷£õUøP¨ £õvUS® PõμoPÒ £ØÔ 
Â›ÁõP ÂÍUSP. 

13. Explain about the various stages in developing 
new Product. 

 ¦v¯ ö£õ¸øÍ A¤Â¸zv ö\´u¼À EÒÍ 
£À÷ÁÖ {ø»PøÍ ÂÍUSP. 

14. Explain the factors influencing pricing decisions. 

 Âø» {ºn¯ •iÄPøÍ £õvUS® PõμoPøÍ 
ÂÍUSP. 

15. Give a detailed note on Sales forecasting and its 
advantages. 

 ÂØ£øÚ •ß ©v¨¥k £ØÔ Â›ÁõÚ SÔ¨¦ 
GÊxP ©ØÖ® Auß |ßø©PøÍ TÖP. 
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16. Explain the concept involved in physical 
distribution. 

 ÁÇ[PÀ ÁÈ°À EÒÍ P¸zxUPøÍ ÂÍUSP. 

17. Explain the need and significance of market 
segmentation. 

 A[Põi TÖ£õmiß ÷uøÁø¯²® •UQ¯zxÁzøu²® 
ÂÍUSP. 

––––––––––––– 



  

 

 

U.G. DEGREE EXAMINATION – JULY, 2022. 

Marketing Management 

(From CY – 2020 onwards) 

Second Year 

PERSONAL SELLING AND SALESMANSHIP  

Time : 3 hours Maximum  marks : 70 

PART A — (3  3 = 9 marks)  

Answer any three questions out of Five questions in  

100 words. 

All questions carry equal marks. 

1. Define Personal selling. 

 ÷|º•P ÂØ£øÚ – C»UPn® ÁøμP. 

2. What is Presentation? 

 ö\¯À ÂÍUP® GßÓõÀ GßÚ? 

3. What are the functions of sales personnel? 

 ÂØ£øÚ¯õÍ›ß ö\¯À£õkPøÍ ÂÁ›UPÄ®. 
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4. What is Sales Manual? 

 ÂØ£øÚ øP÷¯k GßÓõÀ GßÚ? 

5. What art the disadvantages in selling as a Career? 

 ÂØ£øÚ £o°À EÒÍ wø©PÒ ¯õøÁ? 

PART B — (3  7 = 21 marks)  

Answer any THREE questions out of Five questions in 
200 words. 

All questions carry equal marks. 

6. What are the difference between Advertising and 
personal selling? 

 ÂÍ®£μ® ö\´uÀ ©ØÖ® ÷|º•P ÂØ£øÚ°À EÒÍ 

÷ÁÖ£õkPøÍ ÂÁ›. 

7. Discuss the Importance of follow up in personal 
Selling. 

 ÷|º•P ÂØ£øÚ°À ¤ßöuõhºÁuß •UQ¯zxÁ® 

¯õøÁ? 

8. Explain the characteristics of an Effective Sales 
staff. 

 ]Ó¢u ÂØ£øÚ¨ £o¯õÍºPÎß £s¦PÒ ¯õøÁ? 

9. Write shot note on Travel plan preparation. 

 £¯nz vmh® u¯õ›zuÀ – ]Ö SÔ¨¦ ÁøμP. 

10. What are the advantages of Selling as a Career? 

 ÂØ£øÚ¨ £o°ß |ßø©PÒ ¯õøÁ? 
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PART C — (4  10 = 40 marks) 

Answer any FOUR questions out or Seven questions in 
500 words. 

All questions carry equal marks. 

11. Explain Buying Formula theory. 

 Áõ[SuÀ `zvμ® ÷Põm£õk ÂÍUSP. 

12. What is Objection handling? Explain the different 
situation. 

 uøhPøÍU øP¯õÐuÀ GßÓõÀ GßÚ? Auß £» 

`Ì{ø»PøÍ ÂÍUSP. 

13. Explain the duties and responsibilities of Sales 
personnel. 

 ÂØ£øÚ¯õÍºPÎß Phø©PÒ ©ØÖ® ö£õÖ¨¦PÒ 

£ØÔ ÂÁ›UPÄ®. 

14. What is Periodic report? Explain its Importance. 

 Põ»•øÓ AÔUøP GßÓõÀ GßÚ? Auß 

•UQ¯zxÁzøu ÂÁ›. 

15. Explain the Career opportunities in Selling. 

 ÂØ£øÚ¨ £o°À EÒÍ Áõ´¨¦PøÍ ÂÍUSP. 

16. Explain the Nature and Importance of Personal 
Selling. 

 ÷|º•P ÂØ£øÚ°ß C¯À¦ ©ØÖ® •UQ¯zxÁzøu 

ÂÁ›. 

17. What are the advantages of Advertising? 

 ÂÍ®£μzvß |ßø©PÒ ¯õøÁ? 

–––––––––––– 



  

 

 

U.G. DEGREE EXAMINATION - JULY 2022 

Marketing Management 

(From CY – 2020 Onwards) 

Second Year 

PRODUCT MANAGEMENT 

Time : 3 hours Maximum marks : 70 

PART A — (3 × 3 = 9 marks) 

Answer any THREE questions out of Five questions  
in 100 words. 

All questions carry equal marks. 

1. Define Product. 

 ö£õ¸Ò & C»UPn® ÁøμP. 

2. What is Product Policy? 

 ö£õ¸Ò öPõÒøP GßÓõÀ GßÚ? 

3. Define New Product Development. 

 ¦v¯ ö£õ¸Ò ÷©®£õk & Áøμ¯Ö. 

4. Define Branding. 

 ÁoP ö£¯›hÀ & C»UPn® ÁøμP. 

5. Define Packaging. 

 Pmk©õÚ® & C»UPn® ÁøμP. 
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PART B — (3 × 7 = 21 marks) 

Answer any THREE questions out of Five  
questions in 200 words. 

All questions carry equal marks. 

6. Explain the role of Product managers. 

 EØ£zv ÷©»õÍºPÎß £[øP ÂÍUSP. 

7. Explain the Importance of Product policy? 

 EØ£zv vmhªh¼ß •UQ¯zxÁzøu ÂÍUSP. 

8. What are various ways of Generation of Ideas for 
New Product development? 

 ¦v¯ ö£õ¸Ò u¯õ›¨¦UPõÚ ÷¯õ\øÚPøÍ 

E¸ÁõUSÁuØPõÚ £À÷ÁÖ ÁÈPÒ ¯õøÁ? 

9. What are the benefits of Branding? 

 ÁoP¨ ö£¯›h¼ß |ßø©PÒ ¯õøÁ? 

10. Explain the various types of Packaging. 

 Pmk©õÚzvß ÁøPPøÍ ÂÍUSP. 
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PART C — (4 × 10 = 40 marks) 

Answer any FOUR questions out of Seven questions  
in 500 words.  

All questions carry equal marks. 

11. Explain Product Mix decisions. 

 ö£õ¸Ò P»øÁ •iÄ ÂÍUSP. 

12. What are the methods of Product positioning? 

 ö£õ¸Ò {ø»¨£kzu¼ß ÁøPPÒ ¯õøÁ? 

13. Explain the steps involved in New Product 
development. 

 ¦v¯ ö£õ¸Ò ÁÍºa] {ø»PøÍ ÂÍUSP. 

14. What are the factors contributing to Brand Image? 

 ÁoP¨ ö£¯º |®¤UøP°ß •UQ¯zxÁzvØPõÚ  

15. Discuss the latest trends in Packaging. 

 Pmk©õÚzvß Asø©Põ» ÷£õUS ÂÍUSP. 

16. Explain the advantages and disadvantages of 
Labelling. 

 Aøh¯õÍa^mk |ßø©PÒ ©ØÖ® SøÓ£õkPøÍ 

ÂÍUSP. 

17. Write short note on Product Modification. 

 ö£õ¸Ò ©õØÔ¯ø©zuÀ ]Ö SÔ¨¦ ÁøμP. 

_____________ 


